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0 1  —  B R A N D  S T O R Y

Born from the Earth,

Crafted for the Skin

Terra Clay is a premium skincare brand rooted in the ancient wisdom of earth-based

beauty rituals. Drawing from centuries-old traditions of using pure mineral clays for

purification and renewal, Terra Clay bridges the gap between ancestral knowledge

and modern formulation science.

Every jar contains ethically sourced clay minerals, harvested with respect for the

earth and refined with intention. No synthetic fillers, no artificial fragrances — only

the transformative power of pure earth.

"Where the earth meets the skin, transformation begins."



We believe skincare should be as pure

as the earth it comes from.

●
PU R I T Y

Every ingredient is traceable, minimal, and

intentional. We never compromise with

synthetics or unnecessary additives.

○
S U S TA I N A B I L I T Y

From biodegradable packaging to ethical

sourcing, every decision considers the

planet. Glass jars, bamboo lids, recyclable

kraft.

△
T R A N S PA R E N C Y

Full ingredient disclosure, clear sourcing

origins, and honest claims. No greenwashing,

no misleading marketing.

◆
E F F I C A C Y

Ancient ingredients validated by modern

dermatological science. Results you can see

and feel, backed by research.

◯
R I T U A L

Skincare is more than routine — it's a ritual

of self-care. We design products that

transform moments into meaningful

experiences.

◊
C R A F T SM AN S H I P

Small-batch production ensures quality.

Every jar is made with care, attention to

detail, and pride in the craft.



0 3  —  L O G O  S Y S T E M

Wordmark & Identity

T E R R A

C L A Y
P U R E  E A R T H  S K I N C A R E

P R I M A R Y  —  L I G H T  B A C K G R O U N D

T E R R A

C L A Y
P U R E  E A R T H  S K I N C A R E

R E V E R S E D  —  D A R K  B A C K G R O U N D

T E R R A

C L A Y
P U R E  E A R T H  S K I N C A R E

O N - P A C K A G I N G  —  K R A F T

C L E A R  S PA C E

Maintain minimum clear space equal to the height of the

"T" in TERRA around all sides of the logotype.

M I N I M U M  S I Z E

Digital: 120px width minimum. Print: 30mm width

minimum. Tagline may be omitted below these

thresholds.

D O  N O T

Stretch, rotate, add effects, change colors outside the

palette, or place over busy imagery without overlay.



0 4  —  T Y P O G R A P H Y

Type System

P R I M A R Y  —  D I S P L A Y

H E A D L I N E S ,  P R O D U C T  N A M E S ,  P A C K A G I N G

Cormorant Garamond

The art of pure skincare

Elegant, refined, timeless

Light 300 Aa Bb Cc 123

Regular 400 Aa Bb Cc 123

SemiBold 600 Aa Bb Cc 123

S E C O N D A R Y  —  U I  &  B O D Y

N A V I G A T I O N ,  L A B E L S ,  C A P T I O N S

MON T S E R R AT

L A B E L S  &  N A V I G A T I O N

Lato — Body Copy

Clean and readable at all sizes. Perfect for product descriptions, website

copy, and marketing materials.

Montserrat Light UI / Nav

Montserrat Medium Labels

Lato Light Body



0 5  —  C O L O R  P A L E T T E

Earth-Inspired Palette

C L A Y  D A R K

#5C4033

C L A Y  W A R M

#A0785A

T E R R A C O T T A

#C87941

K R A F T

#C4A882

S A N D

#D4C5A9

L I N E N

#F5F0E8

B A M B O O

#B8A88A

S A G E

#7A8B6F

S T O N E

#8A8580

C H A R C O A L

#3A3532

O F F - W H I T E

#FEFCF9

G R A D I E N T

Brand Accent

P R I M A R Y A C C E N T N E U T R A L S



0 6  —  P A C K A G I N G  D E S I G N

Sustainable Luxury,

Tactile Experience

● Frosted Glass Jar

Recyclable, reusable, premium weight. Frosted finish evokes natural minerals and purity. Protects

product from light degradation.

▲ Bamboo Lid

Sustainably harvested bamboo with food-grade seal. Creates a satisfying close. Natural grain varies

per piece — each jar is unique.

■ Kraft Box

Unbleached, recycled kraft with soy-based ink printing. Minimalist typography. No plastic wrapping —

tuck-tab closure.

♦ Hang Tag

Handcrafted metal tag with engraved brand mark. Attached with natural jute cord. Doubles as a

keepsake — reinforcing the ritual experience.

◉ Label System

Debossed typography on glass. Ingredients printed on inner box panel. QR code links to full sourcing

transparency page.



0 7  —  B R A N D  V O I C E  &  T O N E

How Terra Clay Speaks

Grounded

Calm, confident, unhurried. We speak with

quiet authority, never shouting for attention.

Warm

Inviting without being casual. We welcome

people into a world of self-care and natural

beauty.

Honest

Transparent and direct. We say what our

products do — nothing more, nothing less.

Refined

Elevated but accessible. Premium positioning

without pretension or exclusivity.

W E  S A Y

"Formulated with kaolin clay sourced from mineral-rich deposits"

"Apply a thin layer and allow the earth's minerals to work"

"Pure ingredients, visible results"

W E  N E V E R  S A Y

"OMG this mask is literally amazing!!!"

"Miracle cure for all your skin problems"

"100% chemical-free" (everything is a chemical)



0 8  —  B R A N D  A P P L I C A T I O N S

Living the Brand

S O C I A L  M E D I A

Instagram-first strategy with earthy photography, minimal text

overlays, and lifestyle content.

W E B S I T E

Minimalist e-commerce with full-bleed imagery, slow-scroll

storytelling, and transparent ingredient pages.

P R I N T  C O L L A T E R A L

Uncoated stock, minimal layouts, kraft inserts. Tactile experience

that mirrors the product.

E M A I L  M A R K E T I N G

Clean templates, educational content, ingredient spotlights, and

seasonal skincare guidance.

M E R C H A N D I S E

Organic cotton pouches, linen headbands, bamboo applicators.

Extensions of the brand experience.

R E T A I L  D I S P L A Y

Natural wood fixtures, stone surfaces, soft lighting. The in-store

experience mirrors the brand world.

T E R R A  C L A Y

@ t e r r a c l a y

t e r r a c l a y . c o m

Shop the Ritual

T E R R A  C L A Y

L o o k  B o o k  —  S / S  2 0 2 6

Y o u r  R i t u a l  A w a i t s

W e e k l y  e a r t h  n o t e s

T C

E S S E N T I A L S

T E R R A  C L A Y

D i s c o v e r  P u r e  E a r t h



0 9  —  T A R G E T  A U D I E N C E

Who We Serve

○

The Conscious Consumer

Wo m e n  2 8 - 4 2  •  U r b a n  •  M i d - H i g h  I n c o m e

Reads ingredient lists. Shops at Whole Foods and local markets.

Values transparency and sustainability. Willing to pay premium

for authentic natural products.

CLEAN BEAUTY ECO-AWARE RESEARCH-DRIVEN

QUALITY OVER QUANTITY

○

The Ritual Seeker

Wo m e n  2 5 - 3 8  •  We l l n e s s - O r i e n t e d

Practices yoga or meditation. Sees skincare as part of holistic

self-care. Attracted to brands with story and intention. Active

on Instagram and Pinterest.

MINDFULNESS SELF-CARE AESTHETIC

COMMUNITY

○

The Minimalist

A l l  G e n d e r s  3 0 - 5 0  •  D i s c e r n i n g

Prefers fewer, better products. Attracted to clean design and

honest marketing. Values craftsmanship and materials.

Appreciates the "less is more" philosophy.

ESSENTIALISM DESIGN-LED PREMIUM

INTENTIONAL



1 0  —  M A R K E T  P O S I T I O N I N G

Where We Stand

D I F F E R E N T I A T O R

Single-ingredient focus (clay) with artisanal, small-batch positioning. No

brand in the space owns "earth minerals" this authentically.

P R I C E  P O I N T

Premium tier ($38-65 per product). Positioned above clean-beauty mass

brands, alongside Drunk Elephant and Tata Harper.

C H A N N E L  S T R A T E G Y

DTC-first via terraclay.com. Selective retail: Sephora, Credo Beauty,

Anthropologie. No mass-market distribution.

M A S S  M A R K E T P R E M I U M
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TERRA CLAY

The Ordinary

Neutrogena

Drunk Elephant

Herbivore



1 1  —  S O C I A L  M E D I A  S T R A T E G Y

Digital Presence
An Instagram-first content strategy built around earth tones, ritual moments, and ingredient transparency.

TC terraclay

"Return to what's real.

Return to the earth."

Brand manifesto content. Minimal text on rich earthy

backgrounds.

#TerraClay #PureEarth #CleanBeauty

TC terraclay

Ingredient

Spotlight:

Kaolin Clay

Educational content showing sourcing, science, and

benefits of each ingredient.

#IngredientSpotlight #KaolinClay

TC terraclay

Sunday

Evening

Ritual

Lifestyle moments: the mask ritual, self-care routines,

morning and evening skin prep.

#SkinRitual #SelfCareSunday

TC terraclay

From the

Earth to

Your Skin

Behind-the-scenes: sourcing trips, production,

packaging design, and the team.

#BehindTheBrand #EarthToSkin



1 2  —  P R O D U C T  L I N E  E X T E N S I O N

The Terra Clay Collection
A curated line of earth-mineral skincare, each rooted in a specific clay and its unique properties.

Kaolin Purify

C L E A N S I N G  M A S K

Gentle white kaolin clay. Draws impurities while

maintaining hydration. For sensitive and

combination skin.

Bentonite Detox

D E E P  C L E A N S E  M A S K

Volcanic bentonite clay. Powerful absorption for

deep pore cleansing. For oily and acne-prone

skin.

French Green Glow

R E V I T A L I Z I N G  M A S K

Mineral-rich montmorillonite. Tightens pores

and improves circulation. For mature and dull

skin.

Rhassoul Radiance

N O U R I S H I N G  M A S K

Moroccan lava clay. Rich in silica and magnesium.

Softens, detoxifies, and adds luminosity. For all

skin types.

◯ ◯ ◯ ◯



1 3  —  N E X T  S T E P S

Bringing Terra Clay to Life

01
B R A N D  F I N A L I Z A T I O N

Approve identity system, finalize color

palette, lock typography. Produce brand

guidelines PDF for internal and partner

use.

02
D I G I T A L  P R E S E N C E

Design and develop terraclay.com. Set up

social media profiles. Build email list with

pre-launch landing page.

03
P A C K A G I N G  P R O D U C T I O N

Source glass jars, bamboo lids, and kraft

boxes. Produce first small-batch run.

Photography for launch assets.

04
G O  T O  M A R K E T

Soft launch via DTC. Influencer seeding

program. Wholesale outreach to Sephora

and Credo Beauty.



T E R R A  C L AY
P U R E  E A R T H  S K I N C A R E

Thank You

hello@terraclay.com

@terraclay

terraclay.com


